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Step 1: Make sure your profile has a GREAT

profile picture, and add a background image

They say a picture is worth a thousand words...and in your LinkedIn profile that is 100% true. Many people who
will see your LinkedIn profile may be "meeting" you for the first time, and first impressions could make or break
the deal. If someone isn't impressed by your profile picture and thinks you are sloppy, unprofessional, or lack
attention to detail - simply because you used a poor picture since a better one wasn't handy - you may never
even get the chance to meet them to show them that impression wasn't correct. Instead, they will likely go
with your competitor, whose profile picture was welcoming, friendly, and instilled confidence.

Bad Profile Pictures Good Profile Pictures

Adrianre Halls | Picture looks stretched, is a cropped photo, I_ . Roger G. Zalaya

| and looks unprofessional. . e o - ) Great profile
. - el - oo pictures - well lit,
— : — ~| welcoming,
e professional...

Katharime K. Whitimg-p

- e Picture is over crapped, too dark, and too
s Sl

tnas : = ‘| A great first
. : - |impression that
| T " | instills confidence

Too far away, poorly lit, he's not smiling and e v e =~ and trust.
doesn't look welcoming.

Bill Détirich
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Linked [}



Step 1: Make sure your profile has a GREAT

profile picture, and add a background image

Another image, though less important, is your background image. The background image is the image that
appears BEHIND your profile. Having a real estate themed background image shows attention to detail,
separates your LinkedIn profile from your competitors, and helps reinforce the mental image of what you do.

Richard Branson

Founder at Virgin Group

Virgin |slands (British) | Aviation & Asrcspace
t Snown Schoal

Know Richard? 5,001,886
Cannaat

LinkedIn profile background image
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Step 2: Write an attention grabbing headline

that separates you from the crowd

Your LinkedIn profile headline will follow you everywhere - inside of LinkedIn and outside too.

For your headline, avoid the urge to just put your job title and the company you work for. Remember, your
company will be listed when you put your work experience and will show at the top below your headline. So
what should you put in your headline section? Keyword rich benefit statements. "Keyword rich" means words
that someone may search for, like "real estate agent" and "realtor". Benefit statements means including things
that the prospect previewing your profile cares about - how working with YOU will help THEM.

Focus on who you help, and how you help them.

Example Real Estate Agent Headlines You Can Use...

"Problem Solving Realtor - Sells houses top dollar - Reputation for results - Making the home buying process hassle free"
"Real Estate Agent making home buyer dreams come true - Sellers love that | sell homes fast - Trusted and Respected"
"Real Estate Agent focused on service - First Time buyers love working with me, call me to find out why!"
"Realtor in the Dallas area for 15 years, market knowledge to help buyers find the deals and sellers get top dollar.”
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Step 2: Write an attention grabbing headline

that separates you from the crowd

POWERTIP: Don't put certifications in your name line.

You have every right to be proud of the certifications that you've earned. However, most
consumers don't understand what "GRI", "CNE", "ASP", "SFR" and the rest really mean.
Instead of putting them in your Headline area, talk about them in your summary where

you can fully explain the benefits.

! Rhonda K Cartrite, GRI, CNE, ** Ex .
SFR Skip the alphabet soup -
Realtor at Your Castle Real Estate. Inc.
Greater Denver Area | Real Estate } the average Consumer
Don Feltner Photography, Ed Moseley Auto Mall
Jones International University

‘| has no idea what any of it

Ji "He
Send Rhonda K InMail | + 500+ ason i
means.
[} htpsiwamiinke din.comiinithandakoartite B Contact info
People Al
Background
A
% Summary /
Providing tt
\\\\\\\\\\\\\\\\\\\\\\\\\\\
irst Tim
New Constructi
B eo
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Step 2: Write an attention grabbing headline

that separates you from the crowd

POWERTIP: Your headline is displayed in your Google search results
When someone checks you out on the web, you're LinkedIn profile will almost always
be among the first handful of results found on Google. The information you put in your
Name line, along with the info in your Headline will be prominently displayed in the
Google results - make it count!

Josh Gwin, MBA

Josh Gwin, MBA | LinkedIn
Nitps frwww linkedin comiin/joshgwin
ESIERRCUEEEEEERE) " ark cting and Adverising

All Star Automative Group, Josh Gwin Social Media, Latter &
Blun

Louisiana State Universi

L: " e als lik sh Gwin. MBA Vel
Josh Gwin
www joshgwin.com/ «
my 30-Day Home Business Checklist Get my free 30-Day checklist m Send Josh InMail |+ 500+

Josh Gwin. Get my 30-Day Ho

Baton Rouge. Louisiana -
+ Rediine Digital |

Your LinkedIn profile Name and Headline fields will be prominently displayed in
Google search results. Google will also display your location and current position.

Be sure to use your headline space to share your benefit statement, focusing not on
your job title but on who you serve and why working with you will benefit them.
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Step 2: Write an attention grabbing headline

that separates you from the crowd

POWERTIP: Your headline should make you
stand out from the crowd
Your headline should be more than your job title
and the company you work for.

Instead, use those 120 characters to sell yourself
and what you can do for your client.

Be sure to use keywords that will help you come
up in LinkedIn searches.

Linked [}
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Realtor at CHAPMAN HALL REALTORS w

Linda Alcott  zm

* 33 shared connections - Similar

Realtor at Chapman Hall Realtors

Daniel Miller 2w
Realtor, CMP.

* 36 shared connections - Similar

Realtor, Certified Morigage Planner, C.M.F. at Flatinum Realty

—

* 32 shared connections « Similar

Nancy Golden 2.4
Realtor at HomeSmart

Realtor at HomeSmart - Arrowhead

Pamela Schemke 2
Realtor Associate at REMAX GOLD I

* 30 shared connections + Similar

Realtor Associate at REMAX GOLD

Michael Spinetta 1=
REALTORE

|

Message

* 35 shared connections - Similar

REALTOR® Sales Associate at Realty Executives Exceptional, Re...

Todd Pooler 2w
REALTOR

J

* 28 shared connections - Similar
REALTOR at REMAX Professionals

Russell Castaneda 2w
Realtor

|

» 32 shared connections - Similar
Realtor at Chase International

Danielle Dror  2n
Realtor at Phoenix View Realty- Homes by Danielle & Desires

Similar
Realtor at Phoenix View Realty

Does your headline
make you stand out
from the crowd?

Does your headline
tell your potential
prospect what
working with you will
do for THEM?

Does your headline
clearly show a benefit
to working with you
above the others?




Step 2: Write an attention grabbing headline

that separates you from the crowd

POWERTIP: Use symbols in your headline to attract attention
You can cut and paste symbols into your LinkedIn profile to catch the eye and attract attention. Just
be sure not to overdo it. Here's a good resource to explain how and give you some symbols to work
with: http://karenyankovich.com/symbols-in-your-linkedin-profile/

ea*Boea e A T B e | | Use symbols in your
| | headline for extra

e | Be vOO & 701+ ? Bae ?EO]

02 O_aX (ROFNVRe SX~_RO+AkS attention - but don't

100 00 wa w00 DOOWOEAD 06 OO overdue it.
0> 00 0000 MWODswl DOOCODH 7=

£t 4 oo «po VAvQlIeV 48 VAle
= PA AIPA NZerHo3C AATELYDT]

Linked [}



Step 3: Update your Experience section and make sure it

highlights why people should work with you

Your experience section is where you can sell yourself and why someone should consider working with you.
This section includes your current and past employment, as well as your schooling. Be sure to complete as

much as you can, Don't treat it like a resume, list only facts, and especially don't leave it blank. Remember to
put your contact information here!

You can use this section to list out those certifications, and to tell everyone what they mean and why it will benefit them that
you've earned it. For example, instead of just listing "SFR" by your name, now is where you can say something like...

"I' am Short Sales and Foreclosure Resource (SFR) certified from the National Associate of Realtors®, which means that | have been
trained in working with properties currently under foreclosure or requiring short sale. | have been trained on how to best
negotiate with lenders, a skill that can benefit you if you are either looking to buy a property currently in foreclosure or requiring a
short sale or if you are looking to sell your property that is in foreclosure or that you owe more on than current market value."
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Step 3: Update your Experience section and make sure it
highlights why people should work with you

Be sure to edit the display Great way to complete th(?
name of your company to ey e wnrere - EXY current employer info, telling a
add something extra to set story and selling herself, not

fv"e”ai,%aeré‘ ..I: tt:;s;:;mp'e just listing facts like a resume.

Estate Agency in Dearborn
Heights" If you want people to contact
— : ' | you, you need to make it easy
additional | e _|for them by including your

display info 0ge, wipanence, and paten . .
shows up e contact information.

top.
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Step 4: Get connections, update your Contact Info, and

make sure your profile is visible to the public

In LinkedIn, connections really matter - because you're not just connected to your connections, but you will
also be connected THROUGH them to their connections. To get the most benefit from your LinkedIn profile, you
want to be connected to many people. It will increase your chances of being found in a LinkedIn search.

You'll also want to make sure your Contact Info box is complete. It's important to know though that only your
connections will see that information - that's why it is so important to put your contact information in multiple
places in your profile to make sure that anyone viewing your profile can easily reach you.

To make sure your information like your Summary, Experience, and the rest is visible to people outside of your
network, you'll need to update your public profile settings. Inside of the public profile settings you can also
change your custom URL to make it easy to share your LinkedIn profile (and also to make sure your LinkedIn
profile comes up when someone searches for you online - especially important if you have a common name).

Linked [}



Step 4: Get connections, update your Contact Info, and

make sure your profile is visible to the public

Linked [}

8 Gollar! »BUYING? | can help you find & buy the home o
Y your dreams!

anicemerahm@gmail.c

Janice Merahm, Real Estate
Agent

»SELLING? | can help you sell your home fast for top

Dearborn Heights, Michigan | Real Estate

Real Estate One - Atop Real Estate Agency in
Dearborn Heights

University of Michigan

View profile as R d

om £ 313-561-3860 (work) #

Real Estate One
25000 Ford Rd
Dearborn Heights, MI 48127

/

P Contsctnfo

~

Be sure to update all of
the information that you
can in your "Contact Info"
box.

Be aware though that
other than "Website", this
information can only be
seen by your connections.




Step 4: Get connections, update your Contact Info, and

make sure your profile is visible to the public

m Add a background photo

. Janice Merahm, Real Estate Profile Streng
Agent

p SELLING? | can help you sell your home fast for top
| dollarl »BUYING? | can help you find & buy the home of
| your dreamsl

Dearborn Heights, Michigan | Real Estate

Real Estate One
University of Michigan

View profile as [ 2

hitps:{fererw link edin.comdinfjanice-merahm-real-estate-agent-374878118 W Contact Info You

jle _ be diccogvered forvour ne [eal laaice. get th

con to update the custom

Click this i
URL

Viewe:
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Step 4: Get connections, update your Contact Info,

make sure your profile is visible to the public

Be sure to edit your custom public profile URL. Your public profe URL
We suggest using your name and "realtor" or Eotencs oo e cetro s
" rea Iea Stag ent" . agt:m\tml’etlm comfinfjanicemerahmrealestate

Customize Your Public Profile

Example: ".../in/janicemerahmrealestateagent”

Control how you appear when people search
for you on Google, Yahoo!, Bing, etc.
Learn more »

You aren't able to use hyphens or spaces. Make my public profile visible t o one

= Make my public profile visible to everyone

Picture
Headline

Websites
Summary

Be sure to make your public profile visible to
everyone to come up when people search you

Current Positions

online. Also, check all of the boxes you want bou Faucaton
shared. Our suggestion is to share everything, e Fapenences & Couses

but be sure to share your summary section after
you add it (it will not be shared if you don't
come back here and check it off after adding it)

that is

Your public profile badge

email Create a public profile badge

Linked [}



Step 5: Write a compelling and interesting

Summary section that generates leads

Most agents, and most LinkedIn users in general, fail to enable the Summary section at all. Those that do
usually use it incorrectly. So what is the correct way?

There's actually more than one correct way, but our favorite is to use the formula...
1) Identify a problem - the pain points of your potential clients
2) Say "l can solve that" or "I can help"
3) Share who you can help and how you can help them
4) Make sure you have your contact information (email, phone, and website)

Your summary is the first section that most other LinkedIn users will see and read. You want to make sure that
you use this section to share who you serve and what you can do for them. You also want to make sure that
you have your contact information in your summary section, and that you go back to the public profile and
check the box to ensure that the Summary section is viewable by other LinkedIn users who are not connected

to you.

Linked [}



Step 5: Write a compelling and interesting

Summary section that generates leads

Example Summary Section You Can Use...

If you are thinking about buying or selling a home in the xxxxx area, you've probably faced the dilemma of hiring the right agent. You may be
concerned about working with someone who doesn't know the area, or who doesn't listen to you. Maybe you're worried about an agent who
is more concerned with a commission than making sure you're properly taken care of.

Great news - | can help!

IF YOU ARE THINKING OF SELLING A HOME... | would love to sit down with you and talk about how to quickly sell your home for top dollar. |
can provide you with a no-cost and no obligation market analysis (much more accurate than a Zestimate) to take the guess work out of what
you can expect to truly sell your home for. | can provide you with up-to-date comparable sales and help guide buyers to your door.

IF YOU ARE THINKING OF BUYING A HOME... | would love to share with you the inventory that is available to you, and also talk about what
homes might be coming onto the market very soon. As a xxxxx resident who also grew up here, I'm not just your agent but also your
neighbor. I'd love to take you out house hunting, and to help you find just the right home. Once we find it together I'll help you negotiate, and
introduce you to great low rate mortgage lenders to get your mortgage. I'll help guide you through appraisals, inspections, title searches, and
finally closing.

If you are ready to contact me I'd love to help you. You can message me through LinkedIn, email me directly at xxxxx@xxx.xxx, or call me at
888-555-1212.

| can't wait to hear from you!

Linked [}



Step 5: Write a compelling and interesting

Summary section that generates leads

> = > Fnal estate agents, bocome 8 Preier Agent A by A —-—_l
Janice Merahm, Real Estate If y0u don't have a

i Summary section yet, you
can add it by clicking "Add
summary" under the "Add a
section to your profile" area.

You may have to click

"View More"
e

Your summary is your
section to "sell" yourself.

. | A good format is to identify
- |a problem, and then talk
about how you solve it.

iy Bonus Tip: Be sure to upload
AU, o your website and/or personal
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Step 6: Have a clear call to action that makes it

easy for leads to contact you outside of LinkedIn

The key to getting leads from LinkedIn is to make it easy for someone who needs an agent to see why you are
the one to work with, and make it easy for them to contact you!

Make sure that your Summary and Experience sections have your phone number, email address, and
website.

If you are ready to contact me I'd love to help you You can message me through LinkedIn, email me
directly at janice. merahm@gmail.com, or call me at 313-561-3860

| can't wait to hear from youl

A great way to put a call to action on any section...

"If it sounds like | can help you, please contact me directly through Linked In, email me at email@email.com, or call me at 888-
555.1212. If you're not yet ready for a conversation, but you'd like to learn more about me and how | can help you or about the
real estate process in general, including inventory in your area, check out my website at http://mywebsite.com."

Linked [}



10 FREE LinkedIn Background Images

Download these Real Estate Agent
specific backgrounds for your LinkedIn
profilel

YV 4

Instant Access Download

Any problems? Just contact me at my information abovel

If download button doesn’t work, type this URL in your web browser: https://goo.gl/mA30PH

Linked [T}
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